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HUMALOGY

The Age of Entanglemeni



Humalogy Evolution
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The costs to modernize and maintain the
Digital Backbone will grow steadily and
force leaders to choose their strategy

Younger workers will make
employment decisions based on the
digital tools & platforms available

The power of an organizations Digital
Backbone will become increasingly more
important to achieving the mission

Technology will continue to make
remote working more effective, and
we must find the best balance

Organizations will steadily automate
every process that is dangerous, highly
repeatable, or more complex than
humans can deal with
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NEXGEN IT:

Rechartering | to tacllitate overall digital power
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CLOUD MACHINE
MAINFRAME THE INTERNET MOBILITY COMPUTING INTELLIGENCE










TOP 15 SKILLS FOR 2025
POST MACHINE INTELLIGENCE

(WORLD ECONOMIC FORUM)












THE RISE

OF THE |
DIGITAL CENTAUR




CENTAUR DEFINITION

Enlightened Al CoWorking

Mature/Wise

@ HUMAN TECHNOLOGY @ Process Automation

Truth Seeker Data Activation

Community Focused loT/wearable Device Usage

Emotionally Intelligent Digital Learning Ecosystem

Digital Wellbeing Digital Collaboration

Mentally & Physically Healthy Digital Communication







foving Al as a G

We need to think of Al as a
brilliant child that is
neurodiverse and needs a lot of
human attention and guidance

More love than fear...




Executive Survey: Al’'s Productivity Promise



Types of Intelligence:
Hyorid & Centaur



There are three types of Al
creativity: combinational,
exploratory, and transformational.

Al's already dabbling in the first two.

1. It can mix ideas together.

2. It can explore ideas within the
boundaries of existing styles. That's
kinda like 'synthetic creativity' if you
will.

3. But the third type, making
something totally new that blows all
the old rules away, that's where
things get very interesting!!.

Types of Intelligence:
Hyorid & Centaur

Human
Intelligence

- Flexible
- Emotion Hybrid

* Interpersonal Intelligence
* Innovative

» Gap Reasoning Centaur
* Linguistic
» Kinesthetic

\VET
Intelligence

* Rule follower

* Precise

* Predictable

- Efficient

« Scalable

« Communicative
* Forever

Collective Intelligence

» Worldwide
 Generationally Amplifying
* Protolntelligence




The Al Centaur Hybrid

A New Phase of Learning & Development

Build a valuable digital

. : , Put together a toolbox of Al
River of Information and Co-Working: Learn how to engines that will augment
invest time in gaining combine human intellectual your capabilities
hands on Al skills skills and creativity with the

power of Al engines




Workplace Digital Wellbeing
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Workplace Digital Wellbeing

State of Harmony it State of Saturation

y listening to music
meditation

HS H4 H3 H2 H1 11 12 13 T4 15

Human Driven Technology Driven



Workplace Digital Wellbeing

Using Our
Imagination
State of Harmony it State of Saturation
Partially
Focused Mind
listening to music mowing thegs
meditation driving a car
HS H4 H3 H2 H1 T1 T2 T3 T4 TS5

Human Driven Technology Driven



Workplace Digital Wellbeing

State of Harmony BALANCE State of Saturation
Overwhelmed
i Mind
Active project at work
Partially Mind project at work 150+ emails
Focused Mind project at work 100 emails social media
50 emails social media texting

news feeds

. . . mowing the lawn
listening to music -
family emergency

meditation driving a car

HS H4 H3 H2 H1 11 12 13 T4 15

Human Driven Technology Driven

family concerns



Workplace Digital Wellbeing

Frontal Fatigue
Mark D Rego MD

State of Harmony BALANCE State of Saturation
Overwhelmed
i Mind
Active project at work
Partially Mind project at work 150+ emails
Focused Mind project at work 100 emails social media
50 emails social media texting

news feeds

. . . mowing the lawn
listening to music -
family emergency

meditation driving a car

HS H4 H3 H2 H1 11 12 13 T4 15

Human Driven Technology Driven

family concerns



The workplace of the future will be completely
recognizable from the human standpoint and seem
magical and alien from a technology standpoint
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